Sizing up the associative account of repetition priming.
Three studies which test an associative account of repetition priming in a size comparison task are reported. Congruence of decision between priming and test affected performance when the priming task and test tasks were the same but not when they differed. This congruence effect was unaffected by the proportion of trials with congruent responses. Same-task priming exceeded cross-task priming even when both tasks required the same aspect of semantic knowledge. The results indicate that a component of priming is due to associations which are formed during priming and automatically activated when stimuli are repeated at test. Stimuli do not become associated with motor responses but are associated with the results of processing at a number of other levels.